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The first step of being e-ttractive is ensuring your work is of the highest quality. 
Whether it’s a new job or business opportunity, people will only refer you to others if they 
know and believe in your great services and that you are the expert in your field.
Survey 10 of your colleagues or clients and ask them ‘Out of 10, how likely would you be to 
recommend me to your friend or client?’. Average the scores and put it in the answer field.

Q1. Are you doing great work? (Only great work gets referrals)

The second step of being e-ttractive is to be found. If someone refers you to a friend 
or client, it’s important that they can easily find you. The next three questions will 
assess your referral strength, starting with a search for your personal name.

Q2. Google your name and count the first 10 results. You get a point for each one 
that links to you.  

 

When you google your business name how many link to your business.

Q3. Google your business name and count the first 10 results. You get a point for 
each one that links to you.

 
 

When you google your niche how many link to your business. 

Q4. Google your niche and count the first 10 results. You get a point for each one 
that links to you. (e.g. Accountant Ivanhoe, Builder Camberwell or website designer 
Richmond)
 
 
 

The third step of being e-ttractive is ensuring people can contact you. When you 
google your name, business and niche, how many have your contact details.  Give 
yourself 1 point for each link and each contact point (email, phone and phone number. 
Up to a maximum of 10). How many links have your contact details?

Q5. Does the first link for each of the three Google searches lead to a website that has 
your phone number, email address and/or website details for people to contact you?
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Average your score out of 10 

Your score out of 10 

Your score out of 10

Your score out of 10

Your score out of 10



The fourth step of being e-ttractive is ensuring you have a great destination. The next 
three questions relate to this. To give yourself the best chance of being found for your 
brands, having an optimal website is paramount. Do the test below for your websites to 
see how they are performing using this link https://website.grader.com/ 

Q6. Review your business and/or personal websites for SEO, performance and security 
through this tool https://website.grader.com/  

 
“Your LinkedIn profile is the best SEO for a search for your name. In fact it will show up first 
in 80% of cases. The quality of your profile matters so give yourself 2 points for every scale:  
 
(5) All-Star = 10 points
(4) Expert = 8 points

Q7. LinkedIn quality score out of 10
 

A key part of your marketing strategy is your call to action (CTA) on your website, social 
media and landing pages. This tells people what you want them to do once they read 
some of your content. It could be like your page, connect on LinkedIn, email you etc  
Give yourself 2 points for every site you have that has your CTA. e.g. Website = 2 points, 
LinkedIn = 2 points, Facebook = 2 points, Blog = 2 points, Twitter = 2 points etc 

Q8. What is your CTA and is it consistent on your websites and social media?

 

 
The fifth step of being e-ttractive is ensuring you keep in touch. Email marketing is a 
strong way to prompt your prospects along the buying journey to becoming clients. Give 
yourself 2 points for having an email list, 2 points for emailing them at least once a month 
and 6 points if you segment your lists into effective groups according to their needs,  
ensuring you keep in touch with your audience.

Q9. Do you have an email list? If yes, do you have a segmentation strategy to ensure 
each client group gets specific communications 

The sixth step of being e-ttractive is ensuring you reach new people. Digital advertising 
is a great way to attract new leads outside of your social media and email lists to your 
business. Give yourself 2 points for every advertising you have run including: FB boosted 
posts, FB ads, Google Adwords etc

Q10. Do you run consistent advertising to ensure new clients can find you?
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(3) Advanced = 6 points
(2) Intermediate = 4 points

(1) Beginner = 2 points”

Y        N

Your score out of 10

Your score out of 10

Your score out of 10

Your score out of 10

Give yourself a score out of 10

https://website.grader.com/ 
https://website.grader.com/ 


 

 

For more information please visit www.socialstar.com.au
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Once you have answered all the questions, add up all the scores

0- 50

If your score is between 0-50, your personal brand could use some work. If your 
business or career relies on clients finding you, it might be time to get some professional 
assistance to increase your chance for referrals. We offer a free 30min business review

50-75

If your score is between 50-75, great work! You can be found and are looking good, 
however if you boost your brand a little more it can make a big difference to your 
bottom line. There is still some room for improvement so give us a call and we can give 
your brand a little fine tuning.

75 -100 

If your score is between 75-100, you are a branding superstar! Want a job? You are doing 
great but keep up the good work as digital is always changing and competitors catch 
up quickly. Stay tuned to our blogs for more expert tips.

Total score out of 100

http://www.socialstar.com.au
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